The world’s most powerful brand
Ferrari scores highly on a wide
variety of measures from
desirability, loyalty and
consumer sentiment to visual
identity, online presence and
employee satisfaction

Rated the world’s
most powerful brand

1 of only 11 brands to
be awarded an AAA+
brand rating, with the
highest overall score

Expertise forged from our rich history
From the 125S, Enzo Ferrari’s first
automobile, to our newest models,
Ferrari has always succeeded in creating
an awe-inspiring combination of
style and energy

Power, flawless design and
high technology are the core
ingredients in all our models

Formula One

Current line-up
the 8-cyl. street cars

Current line-up
the 12-cyl. street cars

The finest expression of marque’s technical capabilities
in both GT and F1 engineering
A limited edition supercar, just 499 units

– Orders received 2x production run
– Priced over €1mn, tax excluded
Performance, technological innovation,
style, driving emotion

– Over 960hp equipped with V12 6.3L V12
800hp engine coupled with HY-KERS
technology delivering 163hp

– Most powerful naturally-aspirated

engine ever used on a Ferrari road car

– Top speed over 217mph (350+km/h)
– 0-62mph (0-100km/h) in less than 3 secs
– Emissions reduced by 50% vs. Enzo

Personalization program
unique car for unique drivers
“Atelier”, “Tailor-made” and
“One-off” are our three
exceptional, made-to-order
services

The customer base
Global population and investable wealth of HNWIs* at record levels
Composition of global population by wealth bands (2012)

HNWI wealth distribution, 2007-2015E (by region)
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HNWI allocations to investments of passion (Q1 2013)

Other collectibles 1
Sports investments 2
Art
Jewelry, gems & watches
Luxury collectibles 3
1

19%

15%

17%

30%

Global North
Asia
Japan
Avg America Pacific
ex Japan

16%
Europe

20%

24%

Latin Mid-East
America & Africa

“Other Collectibles” represents
coins, wine, antiques, etc.
“Sports Investments” represents
sports teams, sailing, race horses,
etc.
3 “Luxury Collectibles” represents
automobiles, boats, jets, etc.

Ferrari, a <10,000
units/year
luxury maker

2

*

High Net Worth Individuals.
Source: World Wealth Report 2013

2014-18 roadmap
Full-line offerings of high-end performance 8- & 12-cylinder
street cars
Launch of a new model every year

– 4-year life-cycle for each new model, followed by “M” versions
lasting another 4 years

– Selective launch of special series targeting high-end customers
Sustained profit stream from personalization program and
licensing
Focused investments in F1 racing activities

Margins in excess of 15% by 2018

Plan volumes
7,000

~7,000

2013

2018E

Units

Keep production capped to preserve brand’s uniqueness, while
continuing search for opportunities in emerging markets, maintaining
exclusivity in mature ones
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Ferrari is not for sale

Disclaimer
Certain information included in this presentation, including,
without limitation, any forecasts included herein, is forward
looking and is subject to important risks and uncertainties that
could cause actual results to differ materially. The Group’s
businesses include its automotive, automotive-related and other
sectors, and its outlook is predominantly based on what it
considers to be the key economic factors affecting these
businesses. Forward-looking statements with regard to the
Group's businesses involve a number of important factors that
are subject to change, including, but not limited to: the many
interrelated factors that affect consumer confidence and
worldwide demand for automotive and automotive-related
products and changes in consumer preferences that could
reduce relative demand for the Group’s products; governmental
programs; general economic conditions in each of the Group's
markets; legislation, particularly that relating to automotiverelated issues, the environment, trade and commerce and
infrastructure development; actions of competitors in the
various industries in which the Group competes; production
difficulties, including capacity and supply constraints, excess
inventory levels, and the impact of vehicle defects and/or
product recalls; labor relations; interest rates and currency
exchange rates; our ability to realize benefits and synergies from
our global alliance among the Group’s members; substantial
debt and limits on liquidity that may limit our ability to execute

the Group’s combined business plans; political and civil unrest;
earthquakes or other natural disasters and other risks and
uncertainties. Any of the assumptions underlying this
presentation or any of the circumstances or data mentioned in
this presentation may change. Any forward-looking statements
contained in this presentation speak only as of the date of this
presentation. We expressly disclaim a duty to provide updates to
any forward-looking statements. Fiat does not assume and
expressly disclaims any liability in connection with any
inaccuracies in any of these forward-looking statements or in
connection with any use by any third party of such forwardlooking statements. This presentation does not represent
investment advice or a recommendation for the purchase or
sale of financial products and/or of any kind of financial services.
Finally, this presentation does not represent an investment
solicitation in Italy, pursuant to Section 1, letter (t) of Legislative
Decree no. 58 of February 24, 1998, as amended, nor does it
represent a similar solicitation as contemplated by the laws in
any other country or state.
Copyright and other intellectual property rights in the
information contained in this presentation belong to Fiat S.p.A.
Fiat and FCA are trademarks owned by Fiat S.p.A. “Fiat Chrysler
Automobiles” (FCA) is the name expected to be used following
completion of the merger of Fiat S.p.A. into a recently formed
Dutch subsidiary.

